SELECTED
CASE STUDIES

Creative Strategist

Brand ¢ UX/UI ¢ Digital Experiences

Designing connected brand experiences that solve business challenges, improve
customer journeys and drive measurable growth.




solution.

DISCOVER

+ Understand the
business, audience
and market.

« Identify customer
needs, behaviours and
motivations.

« Map the customer
journey and key
touchpoints.

« Analyse competitors
and industry trends.

PROTOTYPE

« Develop concepts,
wireframes and prototypes.

« Validate usability and

functionality.
« Refine creative direction.

« Prepare assets for
production.

onderstand the
challenge before
desighing ¥he

How | solve Business Problems
My design process combines strategic thinking, user-centred design and creative execution to develop
solutions that solve business challenges, improve customer experiences and drive measurable resuits.

>

« Clarify the business
challenge.

« Establish measurable
objectives.

« Identify opportunities
for improvement.

« Develop the creative
and marketing
strategy.

« Gather stakeholder
and user feedback.

« Measure engagement
and usability.

« Identify opportunities
for improvement.

« Validate design
decisions.

>

>

EATE

« Generate multiple
creative concepts.

« Explore strategic
directions.

+ Challenge assumptions

and expand possibilities.

« Evaluate ideas against
business objectives.

OPTIMISE

« Analyse campaign and
user performance.

« Refine creative based
on insights.

« Improve conversion
and engagement.

« Enhance the overall
customer experience.

>

CREATE

« Translate strategy into
creative solutions.

« Design intuitive user
experiences.

« Build cohesive visual
systems.

« Create engaging digital

touchpoints.

DELIVER

« Launch scalable
creative solutions.

« Support long-term
business growth.

« Monitor performance
and iterate.

« Continuously improve
the customer

experience.



2 - Creative Strategist
Cindy Lewis Brand « UX/UI » Digtial Experiences

Johannesburg South Africa | +27 836597922
cindy@creativeimages.co.za

@ www.creativeimages.co.za

in linkedin.com/in/cindy-lewis-b032602

Qualifications

+ Diploma Graphic Design
25+ years of working experience
Grade 12 / Matric

Adobe Suite, Canva and Affinity Suites
Wordpress and Elementor Builder
English C1 Advanced

Key Achievements

« 25+ years professional design experience

+ Designed for retail, technology, education, events
and promotional industries.

« Delivered brand print, digital, packaging and
website project

« Produced pubncauons of up to 80 pages.

+ Developed marketing campaigns supporting lead
generation and event growth.

+ Experience in Al-assisted creative workflows.

1 am Cindy, a Creative Strategist and Senior Brand & UX/UI
Designer with over 25 years of experience helping
businesses solve challenges through strategic branding,
digital experiences and customer-focused ~ design. |
specialise in translating business objectives into connected
brand ecosystems, combining brand strategy, UX/UI, digital
marketing and creative execution to strengthen brands,
improve customer journeys and support measurable
business growth.

I am passionate about building brands from the ground up—
transforming ideas into meaningful experiences  through
strategic thinking and purposeful design. Whether developing
a brand identity, designing a digital platform or creating an
integrated marketing ecosystem, | enjoy seeing those
solutions evolve, deliver measurable results and contribute to
long-term business success

Experience

Creative Lead & Strategist Senior Designer
WYW international

Owner / Creative Director
Creative Images

Senior Graphic Designer
Brand New Communications

Graphic Designer

Ace Casino Equipment

Graphic Designer
DSP Printers

Graphic Designer
Avtstc Spiash

Graphic Designer
The Sign Centre

Core Skills

* Creative Strategy  + Web Design « Sales & Marketing
d st

+ Brand Strategy + Landing Pages Collateral

+ Customer Jouney  + Digital Advertising  + Asset Library
Mapping + Performance Management

- UX Strategy Marketing Creatives - Workfiow

- Conversion - Email Marketing Management
Optimisation (CRO)  Design + Media Production

+ Lead Generation &  + Social Media + Stakeholder
Marketing Funnels. ampa\gns Management

. MarxexmgAummauon + Logo Desig + Cross-Functional

+ Brand Ider + Packaging Des\un Collaboration

i el R s Design  Litho & Large Format

+ UXWUI Design + Moion Graphics Print Design

Technical Skills

+ Graphic Design, Branding and Marketing

* Branding ldentity, Logo Design, Dighal liustration, Iconography,
Typography, Packaging, Apparel & Promotional

- Digital Content & Advertising, Sales Funnels

* Print & Producion Design Expertises, Large format & CMYK and
prepress preparation; Vendor-ready Artw

+ Product Catalogues & Editorial Pummuuns

+ Conference Colateral

+ Photo Editing & Retouching

+ Web App UI/UX; Wordpress

- Motion Graphics & Video Creation

- Ai Conceptualisation

Leadership & Management

* ClientLiaison& + Stakeholder Adnerence
Presentations Management - Client Feedback

- Creative Direction = Budget & Timeline  Handling

+ Design Team Management ~ «  Time Management
Mentoring - Design Workflow

- Performance Development
Revi + Data Visualisation

iews
Project Planning &+ Diagram Creation
Scheduling Brand Standards



WORK YOUR

BRAND STRATEGY
RIS ok XS
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Work Your Wealth wyw)

STRATEGIC OVERVIEW \ ‘ ‘ l
Challenge:

Work Your Wealth was an international financial education company that evolved rapidly over a ten-year
period. As the business expanded into multiple countries, products, live events, online education, and
affiliate marketing, it required a consistent creative strategy that could support continual growth while P e N
improving the customer experience across every touchpoint.

WORK YOUR

Objectives: + Improve customer onboarding

+ Build a scalable international brand. Simpify affate joumeys.
Increase awareness through paid digital esign learning experiences for online
campaigns. education. {

TR
TION SEMIN. )

Support live event marketing across multiple
countries. Platfofn;
« Create a consistent visual identity.

+ Collaborate with developers to improve the
UX

Strategy:

As the company's lead creative for almost a decade, | partnered closely with the founder to evolve the,
brand, marketing strategy, customer journeys and digital products as the business expanded internationally.
Rather than treating every project independently, | developed an evolving design system that allowed the
business to scale while maintaining consistency across digital marketing, events, education and software
As the business matured, my role expanded from graphic designer into brand strategist, UX/UI designer and
creative lead, helping shape both the visual identity and the customer experience across multiple platforms.

Scope of Work

Over ten yars | delivered creative work across

almost every customer touchpoint including:
Brand identity

Affiliate Systems
CRM Assets

Event Marketing
Presentation Design

UI/UX Design Exhibition Graphics.
Landing pages Print Collateral
Google Ads

Motion Graphics
Merchant Marketing
App Content

Facebook Campaigns
Video Production
Learning Management Systems

Colrse Production INDUSTRY TEAM, Statistics
: Business & Financial Founder, Directors, Sales and Ad Campaigns: 50
Business Impact Education Marketing, Developers, Event Landing Pages: 35
«  Supported the company's expansion into multiple international markets. DURATION Coordinators, External Stakeholders ;Q‘:fiﬁi« Ao
- Established a consistent visual identity across digital and physical channels. 2016 - 2025 (¢ Years) Presentation Decks: 100+

« Improved customer onboarding through structured learning experiences coiE s s
+ Helped simplify the affiliate platform through UX improvements. Srediive’tos i bamaos
+ Produced marketing assets supporting years of live events, online education and product launches. Brand Strategist
« Served as the company's lead creative for almost a decade, evolving alongside the business as its Uxfu! Deslgner

creative, marketing and digital requirements matured.
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EXECUTION

Brand Evolution
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EXECUTION

FoLLOW

Performance Marketing ; :
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EXECUTION

International Marketing

Kuala Lumpur

9

NEVER WORK AGAIN
CONRAY LABUSCHAGNE

BERLIN

LABUSCHAGNE
Johannesburg
SPAIN - 5 Day EVENT
Date: 1317 May 2022
Time:9am -9pm

€4836
€3627



EXECUTION

Digital Marketing
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EXECUTION

Customer / Learner System Learning Experience Journey

Paid Ad
£

Landing Page m) Signup mp Onboarding
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EXECUTION

Affiliate System

Landing Page =) Afflliate Welcome ~®p  Affiliate Centre ®p  ToDo Console ®p  Follow-ups ®p Lead Nuturing ®p  Link Sharing ®p  Training ™  Refer

=4 |




EXECUTION

Event Experience

Online Booking Special Event Offer
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BUILDING
STRATEGIES
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Strategy & Branding of a truly
Australian Brand



BRAND STRATEGY

inoeland

Canoelands Brewery

STRATEGIC OVERVIEW

Challenge:

Canoelands Brewery required a distinctive brand identity that honoured three generations of family heritage while
appealing to modern craft beer consumers. The brand needed to establish credibility, communicate its Australian
personality and create a scalable identity for future growth.

Objectives:

+ Position Canoelands as an authentic Australian
craft brewery.

« Build a memorable brand rooted in family
heritage.

+ Create a distinctive packaging and visual
identity system.

Audience
« Primary:
« Craft beer enthusiasts
+ Local Australian consumers

« Develop consistent branding across print, digital

and merchandise.

« Support product launch and long-term brand

recognition.

+ Secondary
+ Hospitality venues and retailers
+ Collectors of premium craft beer brands

« Brewery visitors and tourists

Strategy:

The strategy focused on building an authentic brand that blended famly heritage with contemporary craft
brewing culture. Storytelling became the foundation of the identity, creating a cohesive brand experience
across packaging, merchandise, digital platforms and promotional material. Every touchpoint was designed
to reinforce authenticity, craftsmanship and the brewery's uniquely Australian personality.

Creative Decisions

A heritage-inspired visual identity was combined with contemporary typography, distinctive illustrations and
bold packaging to create a memorable shelf presence. Australian humour, family traditions and consistent
brand storytelling were integrated throughout the design system, ensuring every customer interaction
strengthened brand recognition and loyalty.

 Promotional Flyer Design
+ Merchandise & Apparel Design
+ Marketing Collateral

~ Brand Assets & Print Production

Scope of Work

~ Brand Strategy

+ Brand Identity System

+ Logo Design

 Packaging & Beer Label Design (7 Products)
~ Website Design

Business Impact & Results

TThe completed brand established Canoelands Brewery as a distinctive craft beer business with a cohesive
identity that celebrated its family heritage and Australian roots. The scalable branding system created a strong
foundation for product launch, customer recognition and future brand expansion across new products and
marketing channels.

00 Desig o
DURATION « Marketing #Packaging

Cindy's design immediately stood out among al the concepts | received. She successfully captured the
heritage of the region where we live and brew, creating a brand identity that felt authentic and meaningful
to our story. Her turnaround time for delivering print-ready artwork was exceptional, and the beer [abels
have received countless compliments, with customers frequently commenting on how uniquely Australian
and memorable they are. Since launching, our brand has continued to grow, and we've but a strong base
of oyal, returning customers.

-
-



Brand Identity System
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Beer Name

PROUDLY

PROUDLY

2157 NSW Australia

revery
2157 NSW Austalia

ciges B




EXECUTION

Illustrated Label Designs

PALE AL®
53% AV




EXECUTION

Label Mockups




EXECUTION

Web App UI/UX
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EXECUTION

Integrated Print & Brand Communications

GET YOURS
BEERS
TODAY

ST S
*—

CASE OF
24

Beers Available

Flyer Distribution Strategy

+ Barbers Brew - Porte Al -55 ABV
+ Maroota Rocta - Pale Al - 53 ABY
Flyers were designed as a key touchpoint within the customer journey and are distributed at

selected pubs, hotels, and restaurants where Canoelands beers are available. This allows s
customers to discover the product in-venue, experience the beers firsthand, and then easily place + Takin' Cheese - Plner Lager - 50 ABY
orders for their preferred options.

The flyers serve as a bridge between in-person experience and direct purchase, encouraging

customers to order beers by the case for personal enjoyment. As the beers are brewed in small bl o
batches, availability may vary, reinforcing the exclusivity and craft nature of the brand while setting Maroota New South Wal
clear expectations around potential lead times. i

The fiyers also advertise the brewery tours.

[ CHOOSE YOUR / (S
10% BREW. TOURS

& TASTINGS
BOOK Now

Available at these venues
+ Stonehouse Café
+ Duneth Pub Gril
+ Wiseman Hotel
Setters Arms
+ Riverside Oaks
+ Maroota Arms.

[ +6124539 1734
info@canoelandsbrewery.com




BRAND STRATEGY

Biz Opps (Biz Opportunities In A Box)

STRATEGIC OVERVIEW
Challenge:

iz Opps required a professional yet approachable brand identity that would resonate with aspiring entrepreneurs
and individuals seeking to improve their financial knowledge. The challenge was to create a cohesive brand
ecosystem that balanced education, motivation and business credibility while supporting multiple programmes,
digital platforms and future business growth. Every touchpoint needed to communicate trust, simplify complex
concepts and encourage prospective students to take the first step towards financial independence.

Obijectives:

« Position Biz Opps as a trusted education and
business coaching brand.

Increase awareness of practical financial and
entrepreneurial education.

Develop a distinctive and scalable brand identity
system.

« Create a consistent experience across all digital
and marketing touchpoints.

« Support the launch of future programmes and

educational products

BUild a flexible creative system that could grow

with the business.

Audience
« Primary: + Secondary
« Adults seeking practical business and financial « Individuals pursuing personal and professional
cation. development.
« Aspiring entrepreneurs looking to build an « Existing business owners seeking new income
additional income stream or start a sid opportunities.
business. + Professionals exploring alternative sources of

« Individuals wanting practical, step-by-step income and financial freedom.

quidance to improve their financial future

Strategy:

The strategy focused on positioning Biz Opps as a trusted education and coaching brand. A connected
brand ecosystem was created to deliver a consistent customer experience, guiding prospective students
from awareness to enrolment while building trust, simplifying complex concepts and supporting future
business growth.

Creative Decisions

A modern, scalable visual identity was created to balance professionalism with approachability. Consistent
use of colour, typography, imagery and messaging reinforced trust, simplified complex concepts and
ensured a cohesive brand experience across all touchpoints.

Scope of Work

+ Brand Strategy

+ Brand Identity System

~ Course Strategy & Video Production
 Sales Funnel & Course Platform (Paywall)
~ Responsive Website UI/UX

+ Paid Advertising Strategy & Campaigns

+ Marketing Automation (Zapier Integration)

 CRM & Lead Management Integration (Facebook &
Clickfunnels > Google Sheets)

+ Campaign Optimisation & Performance Review

+ Landing Pages & Lead Generation

 Marketing Collateral & Promotional Merchandise

Marketing Strategy:

Paid Advertising » Lead capture form » Landing Page (Funnel) » Business Kickstart Course (Lead Magnet)
» Course Enrolment » Coaching & Mentorship » Community Engagement » Customer / Affiliate Referral

o

Business Impact & Results

The completed platform provided Biz Opps with a scalable business ecosystem that integrated branding,
marketing, automation and customer engagement. By connecting Facebook Lead Ads, ClickFunnels, Zapier
and Google Sheets, the lead capture and follow-up process was streamiined, improving operational efficiency
and creating a reliable system for managing customer enquiries and future growth.

Campaign Performance:

coaching clients.

+ Created a repeatable marketing system that
continued generating referrals and future
business opportunities

- Generated 850+ qualified leads through paid
Facebook Lead Form campaigns.

- Secured 250+ booked strategy sessions through
an integrated lead nurturing process.

« Converted qualified prospects into 20 new

INDUSTRY ROLE DELIVERABLES
Business & Life Coaching  + Brand & Marketing Straegist  + Website + Email Marketing
Education Creative Dirctor « Campaign + Social Media

« Landing Pages
« Brand Identity

DURATION
& Months

+ UIIUX Designer
 Marketing Automation

Course Designer

95 Cindy didn't just design our brand—she helped build our business. From
strategy and branding to customer journeys, digital marketing and automation,
she created a connected ecosystem that gave us a scalable foundation for
growth. Her ability to combine creative thinking with practical business
solutions made her an invaluable partner throughout the project.



EEEEEEEEE &%PDRTUNITIES
Brand Identity System

@ . 18 PURTUNITIES
& BIZ OPPORTUNITIES

(o)




EXECUTION
Learning Experience Design
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EXECUTION

UI/UX Digital Ecosystem
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EXECUTION

Customer Journey
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'Soci'él & Email Marketing
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Integrated Print & Brand Communications
BIZ OPPORTUNITIES

LEARN | PLAN | TAKE ACTION

BIZ OPPORTUNITIES

@ Join our free 20 Minute
course & evaluate your

o | current siuation,
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LEARN | PLAN | TAKE ACTION

building income and a better

tuture.
Traning Manualfor
Mentorship
SIGNUP TODAY
= , WWWBIZPPORTUNTIESINABDX cOM
N »
N INFO@BIZOPPORTUNITIESINABOX.COM
)
H
)
& BLOPPORTUNTES s
L




Richer Life Mastery (ruw)

STRATEGIC OVERVIEW

Challenge:

Richer Life Mastery required more than a visual identity. The objective was to build a premium digital
education ecosystem that guided prospective students from initial awareness through webinar registration,
course enrolment and long-term engagement. The experience needed to establish trust, simplify complex
financial concepts and support future programme expansion across multiple digital touchpoints.

Objectives:

+ Position Richer Life Mastery as a trusted
premium education brand

+ Increase webinar registrations and course
enquiries

+ Create a seamless digital experience across web
and mobile

« Build a scalable platform capable of supporting
future programmes

« Improve consistency across all customer
touchpoints

Audience

+ Primary:
« Professionals seeking financial independence
« Entrepreneurs and business owners

+ Secondary
« Individuals pursuing personal development
« Adultlearners seeking practical business
cation
Strategy:
Rather than approaching the project as a collection of individual design assets, | developed a connected
digital ecosystem designed to support the entire customer journey. Every interaction—from paid advertising
and landing pages to registration, onboarding and educational content—was intentionally designed to build
trust, reduce friction and encourage progression through the sales funnel. The visual identity reinforced
professionalism while the user experience prioriised clarity, accessibility and long-term engagemen

Creative Decisions

A premium slate grey and gold colour palette was selected to communicate trust, credibility and long-term
value. Clean typography and generous spacing improved readability across digital platforms, while a
modular design system ensured consistency across websites, webinars, presentations and marketing
collateral. Mobile-first layouts ensured the experience remained accessible regardless of device.

Scope of Work
+ Brand identity  Mobile interface
+ Website + Marketing collateral

 UX wireframes + Landing pages

Marketing Strategy:

Paid Advertising » Landing Page » Lead Magnet » Registration » Course Enrolment » Coaching
» Community » Referral

Business Impact & Results

The completed platform provided Richer Life Mastery with a scalable digital ecosystem capable of supporting
lead generation, webinar delivery and ongoing customer engagement. By aligning branding, user experience
and marketing communications, the project established a consistent premium brand experience that
supported future programme grow

Campaign Performance:

+ Multiple campaign strategies were tested, 400 booked for the webinar

+ The CTR measured and the spend increased for = 100 converted to clients and
the most success lead generator. « 50 referrrals were achieved.

+ More than 500 leads were created

INDUSTRY ROLE DELIVERABLES
siness & Life Coaching Crestive Strategy + Website + Email Marketing

Education Brand Design « Campaign + Social Media

DURATION uiux + Landing Pages

6 Months Digital Marketing + Brand identity

Cindy's contribution to Richer Life Mastery went far beyond design. She helped
shape the brand, user experience, and educational content that form the
foundation of our platform today. Her strategic thinking, creative expertise, and
commitment to quality made her a trusted partner throughout the project.
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Digital Event Experience
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Having Cindy as our creative partner made marketing our
business really simple and she brought our brand into a
competive market and made it stand out.

Econorack
Identity & Collateral

PROJECT OVERVIEW

Chatnge: Econorack equred  prfessional and conisent brand deniy tat would esiablen credbiy n he ndusta
Stoage and sheling market. As a South Affcan manufacture of racking and shoiving solllon, they neaded brand nding that
Tefeciad the sl 31 thelrproducts whls creaing 8 srong and recognisane pesance ac1058 a ustomer ouehpo

Aciamcn | cevolopad fie conpe bk e 1ol e grtkd i Begoing it he compn oo and Wstal biandng
System. The branding was applied consistently across a wide rang fonal materiais o ensure a conesive

er experience in both print and digtal environments. T nihen brand fecognion; | desghed a branded
sticker and ogo markfeaturg th message “Proudy ey R, o was i o ech o e
pcﬂu'xs to highiight local manufacturing and reinforce trust in the brand, Product photography and image editing were also
i ikt e o iort wi o

tionery; Magazine Advert; Business Cards; Emall Signatures; 10

Delverables:Brand denly Design; Logo Desig; Corpra
Produ T g Labels; Signage Design; Product Photography; Photo Edting

page Product Brochurs; Ord Product Stickers
& Retouching.

Outcome: Econorack gained a professional and uified brand presence that sfactively communicate thelrexpartis a5  ocal
urer, The conesive branding system mprovedrecogiion acros marketing, sale,and operatonal materl,whle he
The

pros ment to South African manufacturing and qually craftsmanship.
el s = o e i e it b Lo o 0 e o i e

INDUSTRY ROLE TIMELINE
Retail, Promational + Graphic Designer Completed over several weeks
Products & Corporate + Photographic Assistant with input from the client.
Branding + Coordinate and manage print and

production requirements.

EASY
STORAGE
SOLUTIONS

wiwaconorack.co.za

10 PAGE PRINT & MARKETING
CATALOGUE DIGITAL FOCUSED



R Alice
CORPORATE MARKETING M Umbrella

Alice Umbrellas
Product Catalogue

PROJECT OVERVIEW

Challenge: The client needed a madern product catalogue that could professionally showcase a large
umbrella range while remaining easy to navigate for distributors and promotional buyers. Product imagery
also required extensive editing and consistency across all pages.

Approach: | created a clean, structured catalogue sing consistent typography, strong visual hierarchy, and
branded colour Integration. | also edited and optimized all product photography to create a cohesive,
professional presentation across print and digital formats,

Deliverables: 36-page product catalogue, Cover design, Editoriallayout design, Product page layouts, Image editing
and retouching, Printready artwork, Digitial PDF version for online distribution

Outcome: Professional catalogue used for frade shows and sales presentations, improved product prasentation and
brand consistency, delivered print-ready and digital marketing assets, supported distributor and promotional marketing

efforts.
INDUSTRY ROLE TIMELINE

Retall, Promotional « Lead Designer Completed over several weeks
Products & Corporate + Layout Artist with input from the client
Branding + Coordinate and manage print and

production requirements.

11 Cindy understood our brand and delivered a catalogue
that is both functional and beautifully designed. It has
become an essential marketing tool for our business.

PAGE PRINT & MARKETING
CATALOGUE DIGITAL FOCUSED



CONFERENCE, EDITORIAL & EVENT DESIGN

SIOPSA ;

Conference & Editorial Design

PARTNERING

PERFORMANCE

PROJECT OVERVIEW

Challanges Esch conference requiredafresh vsual dentity that aligned with the yealy thame whie st
maintaining professionalism and consistency across all conference materials. The layouts also needed to present
Jarge amounts o programme nformation i cicar &nd easy-torread format for aiendess.

Approach: | created cohesive conference branding using strong typography, structured editorial layouts, and
branded visual elements tailored to each year's theme. The Programme of Events booklet was designed for both
readability and visual impact, ensuring attendees could easily navigate sessions, speakers, and schedules
throughout the conference.
st erdion Defveratles: Conferenco branding and theme developmant,Programme of Everts baokist Ecorallayout
i it et it o design, Event marketing colteral, Prin-ready conference malerias,Branded visual assets for e

s z communication, Framed Certifi

® o850

Outcome: Delivered professional conference branding across multiple event touchpoints, Improved readability
and rganizaton of conference pogramme nformaton,Created visuly engaging prited materas for
attendees, Maintained strong hroughout the event experience, Supported the overall
professionalism and presentation of the annual conference.

INDUSTRY ROLE TIMELINE

Professional SopncpsurR Ry Designed annually as part of
Industrial & Occupational the conference preparation
Psychology and marketing rollout, Usually

over 4 weeks
o5 P
o
99 “Cindy i delivered pi i nference branding and editorial layouts that %
" . . y 60-80 Page Print Design MARKETING
aligned perfectly with our annual themes. Her work helped create a polished and engaging Conference Do Pl
Document

experience for conference attendees year after year.”
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99 We are a fairly new business and our next step was to
grow our presence online. We are very happy with our
website and our customer base is steadily growing.

WEBSITE Ul | UX 'WEST PEAK

West Peak Solutions
Website

PROJECT OVERVIEW

Challenge: West Peak Solutions needed a professional website to establish credibilty, showcase its
technology services, and make t easy for potential clients to understand its offerings and get in touch,

\pproach: Designed and developed a clean, modern, and responsive website with a clear content structure,
intuitive navigation, and strong cals-to-action. The focus was on creating a professional user experience
that reflects the company's expertise and reliabilty.

Deliverables: Wordpress Website UI/UX design, Reapuvm\'eweba\ledeve\uumeul Service page layouts,
Contact and enquiry forms, Mobile optimisation, Basic SEO s

Outcome: The new website provides a strong online presence for West Peak Solutions, clearly
communicates ts services, enhances brand credibility, and supports lead generation through an improved
user experience.

INDUSTRY ROLE TIMELINE
IT Services and + Wordpress Website Designer Completed within 5 days
Office automation + UIIUX Designer www.westpeaksolutions.co.za
1
|
=

Digital Website MARKETING
Framework ui/ux FOCUSED



PACKAGING AND LABEL DESIGN

Weber
Spice Range Label Designs

PROJECT OVERVIEW

Challenge: Weber required a series of retail-ready spice labels that adhered to established global brand guidelines
while clearly differentiating multple product variants on shelf. The packaging needed to maintain strong brand
consistency, communicate product information effectively, and create visual appeal in a competitive retail
environment,

Approach
ensuring cor
beyond packaging design to include product photography assistance, image retouching, and the preparation of
production-ready artwork for print.

Deliverales: Packagingdesig o § spice product variant;Lablartvork creton and yout Product
photograph nce; Image retouching and rint- file
implementation across the product range

Outcome: The final packaging was successfully produced and distributed through major retail outlets, creating a
cohesive and professional product range that strengthened shelf presence while maintaining Weber's established
brand standards.

INDUSTRY ROLE TIMELINE
+ Lead Designe

+ Ensure brand

« ClientL

+ Manage print process

wskitancy 1 Week for all 8 spice labels

99 Cindy worked seamlessly within our brand guidelines

while bringing a creative approach that enhanced and EE ST @ Gl @ e
expanded the visual appeal of our spice range.



PACKAGING & LABEL DESIGN

Nando's
Nando's
Commemorative Label

PROJECT OVERVIEW

Challenge: Nando's wanted a commemorative label for their iconic PERI-PERI sauce to celebrate 38 ye:
3 ¥ean 0 bold flavour and heritage. Drawing inspiration from the brand's rich history—from the discovery of the Afi

vei-licicus § Bird's Eye Chill to the founding of the first restaurant in Rosettenville.

a design that capt
mbined storytelling elements wit

nando Duarte and Robbie Brozin
lebrated the brand’s global success

A i TRy o U N e T
King visuals and typogi honour the journey o
le maintaining Nando's distinctive, energetic dentiy. T
hile staying rooted i its South Affican origins.

Approach: |

fnalplace

Deliverables: A print ready commemorative label.

Outcome: The heritage of the Nando's brand was celebrated and remembered with this special edition peri-
peri sauce bottle

INDUSTRY ROLE TIMELINE
FMCG + Packaging & Label designer Completed within 1 days

N

38 Years Of
pevi-lcioyg

29 To celebrate Nando's owners, we commissioned a commemorative label, and Cindy delivered a
design that beauifully captured the spirit of the occasion while adhering to our brand guidelines. Eﬁ e @ S @ MG
The final result was exceptional and executed with creativity and p i




EDITORIAL & PUBLICATION

Pole Position
Brand & Editorial

PROJECT OVERVIEW

Challenge: Create monthly editorial layouts that showc
while maintaining a bold performance-driven brand id

ed motorcycle stock, promotions, and riding gear
ity

Approsch: Design high-mpact ayouts usig srong typography, dynamic magery, and sructured cantent
hierarchy to excitement with readabilty.

Deliverables: Monthly magazine layouts, promotional graphics, print-ready artwork.

Outcome: Produced consistent branded publications that supported customer

and promotional

campaigns.
INDUSTRY ROLE TIMELINE
Automative 1 Week for creation, every

Motorcycle Sales month

93 Sales of our motorcycles increased as our brand presence

grew with our brand appearing on signage and in the national PAGE PRINT & MARKETING
CATALOGUE DiGITAL FOCUSED
motorcycle magazine, thanks to Cindy and her team.



DIGITAL MARKETING CAMPAIGNS @

The Serial Entrepreneur
Digital Marketing

BECOMING A SUCS

ENTREPRENEUR
PROJECT OVERVIEW

al media platforms.

1980: 120 2026: 3531 Challenge: T

nt to grow awareness,

fe. Facebook and

ns, The Serial
helped

e lead-gene
al growth a ocial media
ngagement and connections among lie-minded

d
ommunity of entrepreneurs, ng
mmitod (o porsonal and business development

INDUSTRY ROLE TIMELINE

ve lead and concept 1 Week for creation, every
designer month

« Collaborate

with stakeholders to

ensure live events ran smoothly

JOIN US FOR A

OFFEE POWER

99 The content Cindy creates consistently attracts the right audience, helping us

generate leads and boost event attendance. We've seen our community of Digital Social Media SALES
Content Platforms FOCUSED
entrepreneurs grow steadily month after month as a result of her work.



MOTION AND VIDEO P“i..l,év.n.,ku
Piiink

Training Videos

PROJECT OVERVIEW
Challenge: Create a series of training videos for Piink, designed to support both agents and their clients
in onboarding and platform usage.

Approach: Designed high-impact videos with step-by-step guidance for new users and training made
simple for the agents to progress with a better understanding of the roles in the business.

Deliverables: 3 Onboarding videos and 7 Training videos.

Outcome: Produced consistent branded videos, which were structured to be practical, easy to follow, and
scalable, helping to streamiine training,

INDUSTRY ROLE TIMELINE

& months periad collaborating
with the Marketing
department

Community program + Motion Designer
Coupon and cashback « Collaborate with stakeholders
system « Ensure brand consistency

« Creative lead

95 0ur onboarding process has sped up with the easy to

understand video process. And the training has help our DIGITAL DEVICE DRIVEN MARKETING MOTION
LAYoUT DIGITAL FOCUSED &VIDEO

staff understand all the roles available and their tasks.



BRAND IDENTITY | WEB UI/ UX ‘ 3

Creative Images =’

Brand Evolution CREATIVE

PROJECT OVERVIEW

CREATIVE
IMAGES

INDUSTRY ROLE TIMELINE

Research Page print D) MareTnG
Strategy Layout Design FOCUSED



